
In the Claims 

Please amend the claims as follows: 




78. (Previously Presented) A method for generating a subscriber profile for a 
subscriber of television services, the method comprising: 

monitoringWibscriber television viewing interactions; 

retrieving content characteristics associated with content included in the subscriber 
television viewing interactions; 

processing the subscriber television viewing interactions and the content characteristics to 
generate subscriber television viewing habits; 

retrieving heuristic rules associated with at least some subset of the subscriber television 
viewing habits, wherein the neuristic rules associate the subscriber television viewing habits with 
non-television viewing characteristics about the subscriber; and 

applying the heuristic ones to the at least some subset of the subscriber television viewing 
habits to generate the subscriber profile. 

79. (Previously Presented) The method of claim 78, wherein the content includes 
programming and advertisements. \ 
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80. (Previously Presented) The 
characteristics includes retrieving the 



method of claim 78, wherein said retrieving content 
contetnt characteristics from an EPG. 



81 . (Previously Presented) The method of claim 80, wherein the content 
characteristics include at least some subset pf program category, program sub-category, and 
rating. 



82. (Previously Presented) The m(ethod of claim 78, wherein said retrieving content 
characteristics includes 

retrieving text associated with the coi tent; and 

data mining the text for data associated with characteristics of the content 



8 3 . (Previously Presented) The method 
includes comparing the associated data with 
content characteristics of the particular conterit 



of claim 82, wherein said retrieving further 
cbntent characteristic groupings to determine the 



84. (Previously Presented) The method 
includes at least some subset of closed 



of claim 82, wherein the associated text 
captiorling data, EPG data, and HTML files. 
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85. (Previously Presented) The mjbthod of claim 78, wherein said monitoring includes 
monitoring at least some subset of volume commands, channel changes, program selections, 

rint clr 



address requests, record commands, print 



•mmands, bookmarks, EPG activation, and time. 



86. (Previously Presented) The method of claim 78, wherein the non-television 
viewing characteristics include at least some subset of product interests and demographics. 



87. (Previously Presented) The 
viewing characteristics include at least som]e 



method of claim 78, wherein the non-television 
subset of age, gender, income level and family size. 



88. (Previously Presented) The 
associate specific subscriber television viewing 
characteristics. 



rpethod of claim 78, wherein the heuristic rules 
habits with specific non-television viewing 



89. (Previously Presented) The method of claim 78, wherein the heuristic rules 
associate specific subscriber television viewing habits with probabilities that the subscriber has 



various non-television viewing characteris 



ICS. 



90. (Previously Presented) Thejmethod of claim 78, wherein the heuristic rules 
associate subscriber television viewing habKts to non-television viewing characteristics including 
at least some subset of program to gender, channel change speed to gender, channel change speed 
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> 

to income level, program genre to age, program gehre to gender, program genre to income level, 
and program genre to family size. 



91 . (Currently Amended) A method fojr generating a subscriber profile for a 
subscriber of television services, the method comprising: 

monitoring subscriber interactions with a television; 

retrieving heuristic rules associated with at least some subset of the subscriber 
interactions, wherein the heuristic rules predict demographic characteristics about the subscriber 

including at least some subset of gender [,] and income level and family size ; and 

I 
i 

applying the heuristic rules to the at least soijne subset of the subscriber interactions to 
generate the subscriber profile. 



92. (Previously Presented) The method oil claim 91 , wherein 



said monitoring includes processing the subscriber interactions to generate interaction 



characteristics; 

i 

i 

said retrieving includes retrieving heuristic rulbs associated with at least some subset of 

\ 

the interaction characteristics; and I 



lLs to 



said applying includes applying the heuristic rules to some combination of the interaction 
characteristics and the subscriber interactions to generate the subscriber profile. 
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93. (Previously Presented) The method of claim 9 1 , wherein 

said monitoring includes retrieving content characteristics associated with content 
included in the subscriber interactions; 

said retrieving includes retrieving heuristic rules associated with at least some subset of 
the content characteristics; and 

said applying includes applying the heumstic rules to some combination of the interaction 
characteristics and the content characteristics to generate the subscriber profile. 



94. (Previously Presented) The method of claim 91 5 wherein 

said monitoring includes retrieving content Characteristics associated with content 
> included in the subscriber interactions and processing the subscriber interactions and the 
associated content characteristics to generate interaction characteristics; 

said retrieving includes retrieving heuristic rul^s associated with at least some subset of 
the content characteristics; and 

said applying includes applying the heuristic ruljps to the interaction characteristics to 
generate the subscriber profile. 



95. (Previously Presented) The method of claim 91 5 wherein the heuristic rules 
associate subscriber interactions to non-interaction traits including at least some subset of 
program to gender, channel change speed to gender, channel\change speed to income level, 
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program genre to age, program genre to gender, program genre to income level, and program 
genre to family size. 



96. (Previously Presented) The method of claim 91, wherein the heuristic rules 
associate specific subscriber interactions with specific demographic characteristics. 



97. (Previously Presented) The method of claim 9 1 , wherein the heuristic rules 
associate specific subscriber interactions with (probabilities that the subscriber has various 
demographic characteristics. 



98. (Currently Amended) A method for generating a subscriber profile, the method 
comprising: 

monitoring subscriber interactions with a television; 

processing the subscriber interactions to generate interaction traits; 

retrieving heuristic rules associated with tht interaction traits, wherein the heuristic rules 
associate the interaction traits to demographic traita the interaction traits to demographic traits 
associations including at least some subset of program to genre gender , channel change speed to 
gender, channel change speed to income level, program genre to age, program genre to gender, 
program genre to income level, and program genre tovfamily size; and 

generating the subscriber profile by applying the heuristic rules to the interaction traits. 
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99. (Previously Presented) The met lod of claim 98, wherein said processing includes 



retrieving content characteristics assoc 
interactions; and 



ated with content included in the subscriber 



processing the subscriber interactions pnd the associated content characteristics to 
generate interaction characteristics. 

i 



1 00. (Previously Presented) The metkod of claim 98, wherein the heuristic rules 
associate specific subscriber interactions with specific demographic characteristics. 

i 

101. (Previously Presented) The methAd of claim 98, wherein the heuristic rules 
associate specific subscriber interactions with probabilities that the subscriber has various 
demographic characteristics. 



102. (New) A method for generating a dbmographic profile a subscriber based on 
subscriber interactions with a television, the method comprising: 

monitoring subscriber television viewing ir teractions; 

retrieving heuristic rules associated with at lj^ast some subset of the subscriber television 

viewing interactions, wherein the heuristic rules associate the subscriber television viewing 

interactions with demographic characteristics about tie subscriber; and 

\ 

applying the heuristic rules to the at least some kibset of the subscriber television viewing 



interactions to generate a demographic profile. 
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103. (New) The method of claim 10)5, wherein the heuristic rules predict demographic 
characteristics about the subscriber including fet least some subset of gender and income level. 



104. (New) The method of claim lOzl wherein 

said monitoring includes processing the (subscriber television viewing interactions to 
generate interaction characteristics; 

said retrieving includes retrieving heuristic rules associated with at least some subset of 
the subscriber television viewing interactions andl the interaction characteristics; and 

said applying includes applying the heurismc rules to some combination of the interaction 
characteristics and the subscriber television viewing interactions to generate the subscriber 
profile. 



105. (New) The method of claim 102, wherein the heuristic rules associate subscriber 
interactions to demographic characteristics including at least some subset of program to gender, 
channel change speed to gender, channel change sp ?ed to income level, program genre to age, 
program genre to gender, program genre to income level, and program genre to family size. 



106. (New) The method of claim 102, wherein the heuristic rules associate specific 
subscriber interactions with probabilities that the subscriber has various demographic 
characteristics. 
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1 07. (New) A method for generating a Jemographic profile a subscriber based on 
subscriber interactions with a television, the methld comprising: 



monitoring subscriber interactions with a 



television; 



retrieving heuristic rules associated with t le subscriber interaction, wherein the heuristic 
rules associate the subscriber interactions with probabilities of the subscriber having certain 



demographic traits; 



applying the heuristic rules to the subscriber interactions to generate probabilistic 

1 ons; 



demographic traits based on the subscriber interacl 



A n 



and 



generating a demographic profile of the subscriber by aggregating all the probabilistic 
demographic traits for various subscriber interactions. 



108. (New) The method of claim 107, wherein the heuristic rules predict demographic 



characteristics about the subscriber including at least 



some subset of gender and income level. 



109. (New) The method of claim 107, wher 



dn the heuristic rules associate subscriber 



interactions to demographic characteristics including at least some subset of program to gender, 
channel change speed to gender, channel change speed to income level, program genre to age, 
program genre to gender, program genre to income leveL and program genre to family size. 
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